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Concept Development

Movement: An act of changing
physical location or position

Mobility
Motion

Applications
Architectural Features

Displays
Circulation
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SketchUp Furniture Plan




RENDERED REFLECTED CEILING PLAN
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HVAC SYSTEMS PLAN
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RENDERED EXTERIOR ELEVATION
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The thinking behind the color scheme for the 5th street location was inspired by the interior color selections based from the client's wants and
Community Smith's desire for an exterior that compliments the surrounding buildings. For historical preservation purposes the majority of the
exterior will be red brick, with shades of red, black, and gray as accent colors. To add visual interest to the exterior, a mosaic tile honeycomb pattern
will grace the top face of the building.
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PERSPECTIVE RENDERINGS
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PERSPECTIVE RENDERINGS
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