
 

 

 

 

 

  

  

PORTFOLIO 1 
IDSN 4600: SPRING 2015 
ALLISON BROUILLETTE, 
KIMBERLY POLAK, JAMI NO 



              

  
JAMI NO  

Responsible for communication within 

the group, delegating tasks, and for 

quality control and review of all 

work. 

 

ALLISON BROUILLETTE 

Responsible for setting up deadlines 

and confirming that all members are 

on schedule. 

 

KIM POLAK 

Responsible for communicating with 

the client group and the professor, 

and for gathering and submitting work 

to the professor 

 

 



 

 

 

 

 

  

FROM LAND TO SEA 

 NAUTICAL INSPIRED 

 THE DESIGN OF THE SPACE WILL 

INCLUDE ELEMENTS THAT WILL 

INVOKE A SENSE OF A SHIP AND 

THE SEA.  

 MATERIALS, FIXTURES, AND 

FURNITURE WILL REFLECT THE 

CONCEPT OF “FROM LAND TO 

SEA” BY UTILIZING ORGANIC 

MATERIALS SUCH AS WOOD 

WHILE INCORPORATING 

CONTEMPORARY ELEMENTS 

THROUGH FIXTURES/FURNITURE 

TO CREATE AN INVITING SPACE 

THAT HIGHLIGHTS THE 

MERCHANDISE. 



 

 

 

 

  

CLIENT: 
CLIENT: HIGH END RETAILER OPENING UP 

SEASONAL POP UP SHOP CALLED MARITIME. 

MERCHANDISE INCLUDES HIGH END LUXURY 

BOAT WEAR WHICH CAN BE WORN EVERYDAY 

AND INCLUDES BOTH CASUAL AND 

PROFESSIONAL LOOKS. 

 

PROGRAM: 
 THREE DEPARTMENTS INCLUDING WOMEN’S, 

MEN’S, AND SHOES/ACCESSORIES WILL BE 

HOUSED IN TOBACCO BARNS. 

 THERE WILL BE TWO SEPARATE ENTRANCES 

LEADING INTO THE MEN’S DEPARTMENT AND 

THE WOMEN’S DEPARTMENT. THE MEN’S 

DEPARTMENT WILL BE ON THE EAST WING AND 

THE WOMEN’S DEPARTMENT WILL BE ON THE 

WEST. 

 THE EAST AND WEST WING WILL BE 

CONNECTED BY THE SHOES/ACCESSORIES 

DEPARTMENT, WHICH WILL INCLUDE THE 

CASH/WRAP FOR CENTRAL ACCESS. THE 

STORAGE AND BATHROOM BARN WILL BE 

ACCESSED FROM THE BACK OF THE 

SHOES/ACCESSORIES DEPARTMENT. 

 



  RETAIL: 
 Retail design is a strategic branch of 

marketing, aiding with business sales 

through well thought out plans and 

interiors.  

 The practices of interior design and 

architecture are combined to 

successfully complete a retail design.  

 The main goal is successful 

advertising through the layout of the 

store.  The floor is a marketing tool, 

so it should be well thought out.  

 This includes what the products will 

be displayed on, whether it is shelves, 

tables, or racks.  

 The space needs to be well lit, easy to 

navigate through, and highlighting the 

products for sale. 

 The overall design of retail stores 

should create an authentic experience 

for the customer, making it easy and 

enjoyable for them to shop. 

 



  
 

 Pop-up shops are temporary retail 

stores set up for a time period 

anywhere around a day to a few 

months.  

 These shops are meant to excite and 

intrigue customers for this short 

amount of time.  

 Located in high foot-traffic areas, pop-

up shops typically sell new products, 

seasonal products, or testing 

products.  

 The designs of these shops include 

moveable product displays such as 

freestanding racks, tables, and 

shelves.  

 Temporary walls are also put up to 

separate the space or make it more 

interesting.  

 Pop-up shops can be very creative, 

bold, and exciting to accomplish the 

overall goal of quickly drawing in 

customers.   

 

POP-UP SHOPS: 



 The first flue-cured tobacco barn was 

built in  1891 

 Native Americans introduced tobacco 

to European colonists and tobacco 

quickly became a cash crop in Virginia, 

Maryland and the Carolinas where flue-

cured tobacco barns were primarily 

found. 

 The barns were constructed typically 

out of timber. 

 Greenville later became the largest 

tobacco market in North Carolina 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

FLUE-CURED 
TOBACCO BARNS: 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

INSPIRATION IMAGES: 



 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

LOCATION: 

 Maritime will be located in 

Greenville NC, on Evans near 

5th 

 Located adjacent to various 

restaurants and other retail 

stores 

 East Carolina University campus 

located within a few minutes’ 

walk 

 Heavy foot traffic among 

students and residents will 

bring in business 

 Conveniently located across 

from a parking lot 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

  

FLOOR PLAN/SECTION 

MEN’S 

DEPARTMENT 

WOMEN’S 

DEPARTMENT 

SHOES & 

ACCESSORIES/

CASH WRAP 

STORAGE/

BATHROOM 



 

EXTERIOR VIEW 



  

CORRIDOR VIEW 



 
  

PERSPECTIVE 
SHOES & ACCESSORIES/CASH 

WRAP DEPARTMENT 



 

PERSPECTIVE 
WOMEN’S DEPARTMENT / MEN’S DEPARTMENT 


