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•Since 2008 more than half the world's population has been living in cities, and is expected to increase 60% in the next 10 years.
•As more people are attracted to a metropolitan lifestyle, retailers that are popular in suburban areas are now looking for ways to adapt their brand for an urban 
environment.
•Stores are increasingly experimenting with ways to modify their concepts for smaller store footprints and urban needs. 
•Retailers who look to adapt to this new demand of retail have studied small store sizes, packaging, and signs. 

• The main objective for shoppers in cities is speed.
• They place shelves about six feet high so visitors can navigate quickly. 
• Packaging must be compacted so that pedestrians can easily carry around items.
• The signs above the aisles are simplified so customers do not have to waste time interpreting them. 

•To take advantage of the growing population in cities and to compete with online commerce, brick-and-mortar retailers have opened locations near mixed-use 
developments.
•By reducing their inventory and tailoring it to the needs of customers, larger retail establishments hope to offer the convenience and readily available products.
•Smaller spaces require greater efficiency with available merchandise. Rather than offering seven different choices per product, retailers are being more selective 
with their inventory and organized.
•Creating an experience for customers is also another way to attract consumers to visit retails rather than buying online. Retailers are forced to focus on their 
physical presence as a branding opportunity.
•Generating high foot traffic by adding interactive services such as dining services, entertainment, etc captivates shoppers to spend time in retail locations.



•Retail in small town communities are rapidly changing. With the big box retailer, such as Walmart, 
small town retailers have a lot of competition. 
•Providing outstanding customer service, offering high quality merchandise, and demonstrating 
community involvement could result in business success for small retailers. 
•Small town retailer consumers expect and identified that having a user-friendly location of 
merchandise is very important as well as easily accessible bathrooms.
•With small retail shops, location is important. Choosing a location that has high traffic will increase 
sales and also foot traffic. 
•Customer service is another important aspect for small retailers. Customers are looking for 
personable employees that make them feel important. 
•When designing for a retailer in a small town, the design of the space is crucial. 
•The entrance should be obvious, accessible, and welcoming. 
•The layout of the shop should be easy to navigate. Using certain flooring or fixtures can help to make 
the flow of the shop easier to follow.
•Allowing for certain eye catching pieces/fixtures will make the customer more drawn to the space 
and more likely to buy. 
•Products are kept organized.
•Allow for room between the customers, the fixtures, and the products. 
•In a small retail space, finding ways to appeal to all the senses are important.

• Sound- a playlist that aligns with your merchandise and is at a good volume and beat. 
• Scent-a smell that draws the customers in. (ex. Burning candles that may be offered in the 

store)
• Touch-hands on merchandise (ex. In a phone store you are able to touch, hold, play with the 

phones)
• Taste-samples or other offerings
• Sight- visually appealing displays and layouts.



-Retail fixtures create a large role in how customers view a retail space. They should convince people to buy, so every fixture in the 
space should reinforce that. 
-Properly used fixtures make the difference between encouraging customers to buy vs. discouraging them from making a purchase.
How to use retail fixtures effectively:

1. Develop a theme
- if marketing is done correctly, the business should have a brand that will be prominent in their store, advertisements, and products. 
- fixtures should create a theme in which the products are organized, and mesh well with this brand so that the store is cohesive all 
the way through. 

2. Use retail fixtures to highlight the products
-the fixtures should complement the brand, but not be the focus.
-The focus is the product being sold, so fixtures should draw attention to the product without overshadowing it.
-fixtures should be used to draw attention to certain products; for example: lighting, bright spots of color that draw the eye, and 
wall displays can be used to draw attention to certain items. Displays in windows can be used to attract someone walking by, and
fixtures that show the products in use help customers visualize how your items will fit into their lives.

3. Make it easy to locate merchandise on your retail fixtures.
-Function is just as important as appearance. 
-A function fixtures must serve is to make it easy to locate the merchandise; try not to make the items to high or too low for
customers to reach easily. 
-It is also best to display items within the customers line of sight so they can locate them easily. 
-Select retail fixtures that contribute to easy movement; make sure the fixtures don’t get in the customer’s way, and that fixtures 
don’t hide other things the customer might want. 

4. Meet the customer’s needs. 
-Before installing anything, think through the consumer’s needs. 
-Create an atmosphere that welcomes your target customers; if your main clientele is children, you should display items in their line 
of sight and use smaller fixtures. For clothing, the mannequins should roughly match the size of your main customers. 
-Also include factors such as time of year- this affects what is most popular. Consider having a fixture front and center to draw 
attention to new products and popular items.

5. Keep your retail fixtures up to date.
-If you don’t regularly update your fixtures, you lose out on opportunities to attract more customers with your displays.
-Changing small details can make your store look fresher and up to date. 
-Fixtures should always be used to maximize the effectiveness and appeal of the in-store displays. 



• home to the largest panda sanctuary in the world
• Chengdu is said to be one of China’s more progressive cities in which 

has fused tradition with modernization and has a humanistic outlook
• There are many attractions in Chengdu. This are a few:

- Traditional teahouses and tea gardens (ex: Mengdingshan Tea 
Plantation)
- The Leshan Giant Buddha, a colossal stone statue of Maitreya that 
stands at 71 meters high.
- 30-meter-tall River Watching Tower in Wangjiang Pavilion Park

• Nature has a high powered effect on the Chinese design choices 
and style’s preferences. 

- Elements such as plants, stones, and wood express the natural 
elements that brings calmness into each space.
- Red, gold, and black colors dominant the principle colors used in 
interior that represent the symbol of China, a dragon. 
- Screens are also a significant element in design implemented to 
serve as privacy dividers and ornamentation.
- Simplicity with the combination of natural elements is vital to 
preserve a serene energy in each space.



Three vacant 
buildings 

located in 
uptown 

Greenville off 
of cotanche

street and east 
5th street



- 2 clients must occupy this space and split it evenly

Client 1: 
- selling custom sorority apparel and items 
- want space to have a clean feel; similar to apple store

Client 2: 
- selling gameday attire tailored towards students at east Carolina university 
- want a chic look with minimal color

Middle space: 
- Common area
- Seating area for clients 
- Meeting area for meetings as well as consultations for custom orders 



- Both stores need to have a design that is cohesive through 
both sides because the floor plan is open concept

- Focus is on the product, so display fixtures need to be 
minimal and let the merchandise pop

- Sides should feel united, not separate 

- Similar feel to apple store
- Sleek and modern 
- Organized 
- Not too feminine 

and east 5th street

- “chic”
- Minimal accent colors
- Touches of gold
- Subtle hints at east Carolina 

- Family is coming over from chengdu, china
- Father is investing in these spaces for his 2 girls; Ashley & 

Britney
- Ashley is in a wheelchair & will need to have proper 

access 





-The consultation room writing desks and 
cashwraps are at an agronomical height 
range
-The height of the hand rails are at 
minimum height for ergonomic standards
- Consultation room employee chairs are 
considered ergonomic chairs because the 
seat height adjustment is to 
standards: Seat height allows for knees 
to be lower than hips, with feet resting 
flat on the floor. The seat pan depth 
slider allows for the seat to have 1-4 
inches between the front edfe of the seat 
and the back for good blood flow. back 
Rest height is adjustable. Swivel base 
allows for chair to turn. Arm support; 
can be adjusted. Casters are quality 
material. Lumbar support.
-All lounge seating has back and arm 
support making it ergonomically fit.





Blocking diagrams & floorplans 
done by isabelle russell



Blocking diagrams & floorplans 
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Blocking diagrams & floorplans 
done by Mackenzie alala





Key:

downlight

Pendant light

Track light 

Round track light

Box light

Suspended light 



Additional information

Finish: Metal with Black finish
Track Light with adjustable head
400 lumens 

Material: Pure white LED
1110 lumens

Finish: Metal Steel
Suspended LED
1110 lumens

Finish: White
LED Downlight
1000 lumens

Finish: Metal with Black finish
9 Adjustable Spotlights 
400 lumens

Finish: Glass, Opaque 
Frame: Pure White
Incandescent Droplight 
13800 lumens
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https://vimeo.com/330761254


