Purpose 1 :

All writing has a purpose. We write to explore our thoughts and emotions,
to express ourselves, to entertain; we write to record words and events,
EOR _ . tocommunicate with others, to try to bersuade others to believe as we do
\EDL }bESIZGN‘ 15 e G : or to behave in certain ways. In fact, we often have several purposes at
T I Fn : the same time. We may write an essay in which we try to explain some-
WRITiNG mAcADEMICCONTEXT B - thing to an audience, but at the same time we may be trying to persuade
A R : that audience of something. Look, for example, at this passage from a 2012
New York Times op-ed essay by economist and editorial columnist Pau]
Krugman about social and economic trends among “the traditional work-
ing-class family” — declining rates of marriage and of male participation
in the labor force and increasing numbers of out-of-wedlock births. Krug-
. man asserts that the primary reason for those statistics is a “drastic reduc-

“tion in the work opportunities available to less-educated men”:

Most of the numbers you see about income trends in America focus
on households rather than individuals, which makes sense for some
purposes. But when you see a modest rise in incomes for the lower
. tiers of the income distribution, you have to realize that all — yes,
+.all — of this rise comes from the women, both because more women
- are in the paid |abor force and because women’'s wages aren't as much
. below male wages as they used to be,
" For lower-education working men, however, it has been al| heg-
. ative. Adjusted for inflation, entry-level wages of male high school
graduates have fallen 23 percent since 1973. Meanwhile, employment
benefits have collapsed. In 1980, 65 percent of recent high-school grad-
ates working in the private sector hag health benefits, but, by 2009,
hat was down to 29 percent.
S0 we have become a society in which less-educated men have
reat difficulty finding jobs with decent wages and good benefits,

—Paul Krugman, “Money and Morals”

. strategies 4p
>

- research |
MLA / AP
handbook




207
Y X
12-15

575 LA

ation here, outlining how the earnings and

ed over the last forty years. He
onomic setbacks are the cause
e would

Krugman is reporting inform
benefits of less-educated men have dropp
is also making an argument, that these ec
of the social ills among working-class Ameticans and not, as som
have it, the result of them. (Krugmarn, writing for a newspaper, is also
using a style — including dashes, contractions, and other jnformal
elements — that sirives to be engaging while it informs and argues.)
Even though our purposes may be many, knowing our primary reason

for writing can help us shape that writing and understand how to proceed

with it. Our purpose can determine the genre we choose, our audience,

even the way we design what we write.
While a piece of writing often has many purposes,
a writer usually focuses on one. When you get an assignment or 5ee & need

to write, ask yourself what the primary purpose of the writing task is: to
entertain? to inform? to persuader to demonstrate your knowledge or your

writing ability? What are your own goals? What are your audience's expec-
tations, and do they affect the way you define your purpose?

tdentify your purpose.

Thinking about Purposé
What do you want your audience to do, think, or feel? How will they use
what you telt them?

« What does this writing task cail
you have mastered certain conten
ment that specifies 2 particular EERAT
things, perhaps, or 1o argue a position?

« What are the best ways to achieve
should you take? Should you write in a

a choice of BIE ¥ and does your text requ

or PEEIEH] elernents?

e

on you to do? Do you need to show that
t or skills? Do you have an assign-
g compare two

your purpose? What
particular genre? Do you have
ire any special format
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Audience

Who wil

cruciall 1. read (or hear) what you are writing? A seemingly obvious but

e Cy 1m%ortant Iquestlon. Your audience affects your writing in variou
ys. Consider a piece of writing as simple as a text fr S

her son: om a mother to

Pis. take chicken out to thaw and feed Annye. Remember Dr. Wong at 4.

8’2 nt::.z ;Eifia;?ain; ]?rlef note is a straightforward reminder to do three
g, e :s a C?omplex message filled with compressed infor-
o o sonfto 4 audience. The writer (the mother) counts on the
reader (her oo . now.a -lot that can be left unsaid. She expects that he
knows f; dt. e ckflcken is in the freezer and needs to thaw in time to be
pooked fo isizer; sgehknows that he knows who Annye is (a pet?), what
e . wion \ isn . ozlzv muf:h; she assumes that he knows who {and
e g is. She doesn't need to spell any of that out because she
ows what X ;fr Z?lr; En?iws :md(.i what he needs to know —and in her text
@ . nderstands her audience. Think how diffi
reminder would be were it writt i e
thaps, or a friend helping out Wﬁgetidzrr:ie;uif?:;:;_a pebysitien
What you write, how much you write, how you iJhras;a it, even your

audience isi i
i t)lrlm:l envision. And your audience will interpret your writing
ordi eir own expectations and e i
et ‘ xperiences, not yours.

neeg tu 1ta)lre a student, your audience is most often your teachers
geed ::n i aurt:;rier of their expectations and know the convention&;

stated) for writing in specifi i
pecific academic field:

aterments that seem obvi et
_ vious to you, not realizing th i

o : g that your instruc-
¥ sider thern assertions that must be proved with evidence

||

2

H (me: i
mo, essay, email, note, speech) —all are influenced by | ER
—11 )



of one sort or another. Or you may write more or less formally than teach-

ers expect. Understanding your audience's expectations —by asking outright,
by reading materials in your field of study, by trial and error-—is impor-
tant to your success as a college writer.

This point is worth dwelling on. You are probably reading this textbook
for a writing course. As 8 student, you will be expected to produce essays
with few or no errors. If as part of your job or among friends and family
you correspond using email and texts you may question such standards;
after all, many of the messages you get in these contexts are not gram-
matically perfect. But in a writing class, the instructor needs to see your

best work. Whatever the rhetorical situation, your writing must meet the

expectations of your audience.

identify your audience. Audiences may be defined as knoum, multiple,
or urknown. Known audiences carn include people with whom you're famil-

iar as well as people you dor’t know personally but whose needs and
expectations you do know, You yourself are a known, familiar audience,
and you write to and for yourself often. Class notes, to-do lists, reminders,
and journals are all written primarily for an sudience of one: you. For that
reason, they are often in shorthand, full of references and code that you
alone understand.

Other known, familiar audiences include anyone you actually know -—
friends, relatives, ieachers, classmates —and whose needs and expecta-
tions you understand. You can also know what certain readers want and
need, even if you've never met them personally, if you write for them within
a specific shared context. Such a known audience might include PC gamers

who read cheat codes that you have posted on the Internet for beating a

game; you don’t know those people, but you know roughly what they know
know how to write

about the game and what they need to know, and you
gbout it in ways they will understand.

You often have to write for multiple audiences. Business memos ot
reports may be written initially for a supervisor, but he or she may pass
them along to others. Grant proposals may be reviewed by four to six lev-
els of readers —each, of course, with its own expectations and perspectives.
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Even writing for a ight i i
o v Clgssmatzljss might involve multiple audiences: your instructor
. Sir;k;c;:? :}:{jlegles can be the most difficult to address since you can't
pe sure wh Coulg b w, what the;i need to know, how they’ll react. Such
B tonaly i the el you; downstairs neighbor, with whom you're chatted
S Sponsoraun ry room. qu will she respond to your letter
AL Suyou. 1T1 arl upcolmmg charity walk? Another unknown
e e cpt | rprlslngly'— 1:n1ght be many of your instructors, who
| —you to write in ways that are new to you. Whil:a you

can benefit from analyzi i
yzing any audi i
ot those you don's ko ¥ ence, you need to think most carefully

Thinking about Audience

e W
hom do you want to reach? To whorn are you writing (or speaking)?

What is i
hat ; b);oiur audtlencef’s background — their education and life experiences?
mportant for you to know, for ex '
\ ample, whether your read-
ers attended college, fought in a war, or have young childrjrren .

:-'- What are their interests? Wh
: b at do they like? :
.. What do they care about? 3 ? What motivates them?

I ‘o .
| Ssi ;::re };mt)lvl demographic information that you should keep in mind? Con
whether race, gender, sexual orientati i : _
sider : X \ ntation, disabilitie i
religious beliefs, econemic ’ ot ot hon
status, and so on should aff ,
-you write. For example, write e and one s
, 1s for Men’s Health, InStyl
| ; 5 - , e, and O
;ons1der the particular interests of each magazine’stzeaders e

What political ci
.in.opohtlcal t?lrcr..dmstances may affect their reading? What attitudes —
: _é)adl ns, special interests, biases —may affect the way your audie
s your piece? Are your reader: i Jle of
5 conservative, liberal i
he road? Politics m e e oo
! ay take many other form i
et meome s ot . s as well —retirees on a
ject to increased school t
. . axes, so a letter argu-
hin wost;zh arll 1r.1crease would need to appeal to them differengtl
; uld a similar letter sent to parents of young children ’



« What does your audience already know —0or believe — about your topic? D

What do you need t0 tell them? What is the pest way to do so? Those -
Genre 3

retirees who oppose school taxes already know that taxes are a bur-

den for them; they may need to know why schools are justified in

asking for more MONey every few years. A good way to explain this

may be with a bar graph showing how propetty values benefit from
297 @ good schools with adequate funding. Consider whichE;_}-j’@wﬂl

be effective —narrative, comparison, something else?

and how should it affect

Genres are kinds of writi
of writing. Letters i
- , profiles, re I
poems, blo i ; P , reports, position
g posts, instructions, parodies—even jokes pare o papers,
_ nres, For

»  What's your velationship with your audience,
example, here i " -
ple, here is the beginning of aBROFILE of a mechanic who repai
pairs a

your language and tone? Do you know them, ot not? Are they friends?
_ Colleagues? Mentors? Adversaries? Strangers? Will they likely share _specific kind of automobile: A 191-204
12-15 W your GEAIn general, you need to write more formally when you're =
addressing readers you don't know, and you may address friends and I-!er business card reads Shirley Barnes, M.D
colleagues more informally than you would a boss. ;Ir?htl'_a Metropolitan Doctor. Her Pasrsion. is t:r;stah:‘s @ doctor, all
. What does your audience need and expect from you? Your history pro- beiw:::: 1c9asr 4p;:ju1c§:2 by Austin of England for ;mgﬂri:::ﬁgzi:;
fessor, for example, may need to know how well youn can discuss the nia Met fovers—an icon. :a;l;nes is a legend among southern Califor-
economy of the late widdle Ages in order to assess your learfling; he and freely offered opini(;ns. eacon, and a font of useful knowledge
may expect you to write a carefully reasoned argument, dyawing con-
clusions from various SOUICes, with a readily identifiable thesis in the A profile offers a written portrait of some
first paragraph. Your boss, oh the other hand, may need an informal and sometimes entertains, often examini one or SOI_nething that informs
ernail that briefly lists your sales contacts for the day; she may expect angle—in this case, as a female mechan'mg s S.UbJECt from a particular
that you list the contacts in the order in which you saw them, that - ‘While the language in this example is infm who ﬁxes_ Nash Metropolitans.
you clearly {dentify each one, and that you briefly say how well each all right™), the focus is on the subject Sh(‘Jrrnal and lively (“she’s a doctor,
25 A contact went. What GENRE is most appropriate? ‘_E_XC“-‘TPt v.vere presented as a poerm, ho:wevl;e{hBeames, "MD" IT this same
' + What kind of vesponseé do you want? Do you want readers to believe or dur reading: , the new genre would change
do something? To accept a8 valid your information on @ topic? To i :
understand 'ffhy an expirience youyonce had matters tc you?p 5 ?:ir business card reads
rley Barnes, M.D.,
+ How can you best appeal to your audience? 1s there 2 particularE - and she’s a doctor, all right
that will best reach them? ATe there any® Irequirements? (Elderly —a Metropolitan Doctor.
readers may need larger type, for instance.) f_HEF_Passion is the Nash Metropolitan
he little car produced by Austin of E'n land
Qr.-AmE:-rican Motors between 1954 an?:l 1r;6
arnes is a legend 2.
mong sou ; .
an ?con‘ thern California Met lovers
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3 beacon,
and a font of useful knowledge and

freely offered opinions.

The content hasn’t changed, but the different presentation invites us to
read not only to learn about Shirley Barnes but also to explore the signif-
icance of the words and phrases on each line, to read for deeper mean-
ing and greatey appreciation of language. The gente thus determines how
we tead and how we interpret what we read.

Genres help us write by establishing features for conveying certain
Kinds of content. They give readers clues about what sort of information
they're likely to find and so help them figure out how to read (“This arti-
cle begins with an abstract, 80 it’s probably a scholarly source” or “Thank
goodness! 1 found the instructions for editing videos on My phone”). At
the same time, writers sometimes challenge genre conventions, reshap-
ing them as cornmunicative needs and technotogies change. For example,

computers have enabled us to add audio and video content to texts that

once could appear only on paper.

identify your genre. Does your writing situation call for a certain
A memo? A teport? A proposal? A letter? Academic assignments gener-
ally specify the genre (“take a position,” “analyze the text”), but if not, see

Chapter 21 for helpicHOO )

g — or ask your instructor.

Thinking about Genre

and how does it affect what content you can ot should

« What is your genre,
rmation? Researched soutce material? Your

include? Objective info
own opinions? Personal experience?
g7 Profiles, for example,

« Does your genre call for any specific
usually include some narration often explain a process.

s Does your genre require a certain organization? Most i AL for
instance, first identify a problem and then offer a solution. Some gen-
res leave room for choice. Business letters delivering good news might
be organized differently than those making sales pitches.
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s Does your genre affct your tone? An abstract of a scholarly paper calls
jthan a memuoir. Should your words sound serious

times your genre affects the way you communicate you

. Doesh the genre require formal (or informal) language? A lette tothe

II;lot efr of alflnend asking for a summer job in her bookstore calls for
ore formal language than does an email i i i

fmore forme ail to the friend thanking him

+ Do you have a choice of medium? Some genres call for print; others f
t’m electronic medium. Sometimes you have a choice: a r,ésum’ for
instance, can be printed to bring to an interview, or it rr;ay be em::1 c:ir
Same teachers want reports turned in on paper; others prefer 1tli3 t
they be emailed or posted in the class course marllagement syst af
you're not sure what EpiMiyou can use, ask. yerem !

. .
Does your genre have any design requirements? Some genres call for

paragraphs; others require lists. Some require certain kinds of fonts —
you wouldn't use Impact for a personal narrative, nor would you likel

use Chiller for an invitation to Grandma’s sixty-fifth birthga o
Different genres call for different[BESigN:elements yPe
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4 Stance

Whenever you write, you have a certain stance, ap attitude toward your

topic. The way you express that stance affects the way you Come across
to your audience as & writer and a person. This email {from 2 college stu-
dent to his father, for example, shows & thoughtful, reasonable stance for

a carefully researched argument.

Hi Dad,

I'll get right to the point: 1d like to buy a car. | saved over $3500 from
working this summer, and l've found three different cars that 1 can get
for under $3000. That'll leave me $400 to cover the insurance. ! can
park in Lot J, over behind Monte Hall, for $75 for both semesters. And
\ can earn gas and repair money by upping my hours at the cafeteria.
It won't cost you any more, and if | have a car, you won't have to come

and pick me up when | want to come home. May | buy it?

Love,
Michael

While such a stance can't guarantee that Dad will give permission, it's
more likely to produce results than this version

Hi Dad,

'm buying a car. A guy in my Western Civ course has a cool Chevy he
wants to get rid of. I've got $3500 saved from working this summer,
it's mine, and I'm going to use it to get some wheels. Mom said you'd

biow your top if ! did, but 1 want this car. oK?

Michael
reader and offers reasoned
nee him that buying a car is
Lter of the second, by con-
comes along, and

The writer of the first email respects his
arguments and evidence of research to convi
1l benefit them both. The W

an action that wi
trast, seemms impulsive, ready to buy the first car that

o
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&
WLA / APA

processes £
research
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rhetorical
situations L]
strategies €

defiant—he’s picki .
SN Wrif::kmg a f1ghlt. Each email reflects a certain stance that
S andr as alce?tam kind of person dealing with a topic i )
y establishing a certain relationship with his audifn -

ce.

Idenﬁf our st
a ; .
Cn'ticais; !((Iuriousrz)?ini:ihit :is?your attitude toward your topic? Objective?
’ ! nated? Passionate? Indiffe ' )
. ! rent?
1:; affected? by your relationship to your HowtdYOUI stance may
see you? A . 0 you want
ing Wh};t ous a collc:ague sharing information? As a goodystudent sﬁlem
fcted lZy yg:} ;ﬁlo. Az afln advocate for a position? Often your stancz“i:
j ! 4 for example, lab report i
unemotiona C ports require an objecti
e Ownl aii_a:u;e that emphasizes the content and minimin:SCtlt;e.
i ; .
feclings about 5 udes. .Memmr, by comparison, allows you to reveal ;
e t . your topic. Your stance is also affected by your} your
wo emai :
ot ol Tl 8 a.bout cars show. Your stance in a piece written t
. ikely differ from the stance you'd adopt to persuad o enter-
ou communi uade.
through the WOIE;C;; (or do\ﬁ;ﬂplay) your stance through your tone
use and other ways : o
tude tow . ) Vs your text expresse i
ard your subject and audience. For example, in anpacadersn?n e
’ ic essay

‘you would state your position di

on directly — “the Real :

- the values of Ameri : e Real Housewives series refl
" trast, usin mf-rlcan s_oc1ety today” — a confident, assertive tone. In eets
‘ Wish, iqua ifiers like “might” or “I think” can give you In con-

“was i u . r Wr

shy y, uncertain tone: “I think the Real Housewives Seﬁesltlr}gha
might

eflect some of the value i
s of American socie
today.” Th ;
graph, from an : ty v." The followin -
ropriate for Zszzfnanalyzmg a text, has a sarcastic tone that m;ggi:?e
X ment on a blo ‘it
mic essay: g post, but that isn’t right for an aca-

In "Just Be Nice," Ste |

_ \ phen M. Carter complai

s . . plains ahout a boy wh

o pShOljl;o‘c,)VL?\;vy, sfl;om:g his underwear. Is that really somsfathir?gv;z;e

| about? We have wars ragi ]

e o ging and terrorism ha -

‘someong toa)\;f,v andhhe wants to talk about how inconsiderate itpifig
o o ear his pants too low? If by that boy pulling his r

e-Midd|erE woyld be a better place and peace would break opu‘-:]’cnjcs

ast, I'm sure everyone would buy a belt "

writer cle i !
e arser ?sr?; :hn:fks Carter's complaint is trivial in comparison
. s of the day, but her sarcastic tone belittles Carter’s

Wss
s

| E= S
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argument instead of answering it with a serious counterargument. Like

every other element of writing, your tone must be appropriate for your
rhetorical situation.

Just as you likely alter what you say depending on whether you're
speaking to & boss, an instructot, 2 parent, or 8 good friend, so you need
to make similar adjustments as 2 writer. It's a question of appropriate-
ness: we behave in certain ways in various zocial situations, and writing
is a social situation. You might sign an emnail to a friend with an x and an o,
but in an email to your spervisor you'll likely sign off with a “Many
thanks” or ugincerely.” To write well, you need to write with integrity, to
say as much as possible what you wish to say; yet you also must under-
stand that in writing, s in speaking, your stance and tone need to suit
your purpose, your relationship to your audience, the way in which you
wish your audience to perceive you, and your medium. In writing as in
other aspects of life, the Golden Rule applies: “Do unto aundiences as you
would have them do unio you.” Address readers respectfully if you want
them to respond to your words with respect.

Thinking about Stance

s What is your stance, and how does it relate to your purpose for writing?
1f you feel strongly about your topic and are writing an argument that
tries to persuade your audience to feel the same way, your stance and

it naturally together. But guppose you are writing about

your EERIE
the same topic with a different purpose — 10 demonstrate the depth
ty to con-

of your knowledge about the topic, for example, or yout abili
gider it in a detached, objective way. You will need to adjust your
stance to meet the demands of this different purpose.

« How should your stance be reflected in your tone? Can your tone grow
directly out of your stance, or do you need to “tone down” your atti-
tude toward the topic of take a different toné altogether? Do you want
to be seen as reasonable? Angry? Thoughtful? Gentle? Funny? Tronic?
if you're writing about something you want to be seen as taking very
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ser us].y e ]1at 'yOUI 1811 uage atld eve yO O
Seriousness. Ch.eck youl’ ertlng fOl’ WOl’d y
5 that reﬂeCt the tone you
want to (()Iluey — aIld fUI ones t}lat do not (aIld revise das neces aly)
S, .

How is your stance li

ikely to be received b i

' ‘ Qur a ?

eﬁpemally the attitude it projects towar):l zourudlene. et o
they react to the content of what you say

oiener will affect how

Should you openl
y reveal your stance? Do
S - et you want or need to an
perspective on your topic? Will doing so help you rea?l?unce
your

audience, or would it b
, e better i
audie not to say directly where you're coming

Bss
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Media /Design

jum is a go-betweern: a Way for information to
to another, We communicate through many
es (we catch someone's eye, wave,
n}; and various technologies,

in its broadest sense, a med
be conveyed from one person
media, verbal and nonverbal: our bodi

nod); our voices {we whisper, talk, shout, groa
including handwriting, print, telephone, radio, CD, film, and computer.
fach medium has unique characteristics that influence both what and
how we communicate. As an example, consider this message: “1 haven't
told you this before, but 1 love you." Most of the time, we communicate
such a message in persor, using the medium of voice {with, presumably,
help from eye contact and touch}. A phone call will do, though most of us
would think it a poot second choice, and 2 handwritten letter of note
would be acceptable, if necessary. Few of us would break such news ona
website, with a tweet, or during a radio call-in prograr.
By contrast, imagine whispering the following sentence in a darkened
yoom: “By the last decades of the nineteenth centuy, the territorial expan-
sion of the United States had left almost all Indians confined to reserva-
tions.” That sentence starts a chapter in a history textbook, and it would be
strange indeed to whisper it into someone’s ear. It is appropriate, however,
in the textbook, in print or in an e-book, or on & PowerPoint slide accompa-
nying an oral presentation.
As you carn see, We can often ch

ing on our purpose an

to create FOTTIMEDIA] texts. And different medi

ways or modes of expressing meaning, from words to images 10 sCu

hypertinks, that ¢an e cornbined into GAL formats.

No matter the medium or media, a text's design affects the way it I8
ial letterhead sends 2 dif-

ed and understood. A typed letter on offict
ame words handwritten on pastel gtationery.

00Se aMOng various media depend-

e can often combine media
a allow us to use different
nd to

d audience.In addition, w

2

e

receiv
ferent message than the 8

&
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Classic type sends a di
a different messa
. ) ge than s il
EledTa (an.d audiences} demand # ey Oﬁ“ﬁ' Some genres and
i }:)n 151 ea;:er to explain—and read —in the form of a 01;_50me informsa:
an in the fo Tior af
and complex tI}:Zt(;}fla paragraph. Some reports and docursents are so long
Lbeled with e{need to be divided into sections, which are then ];’ng
i These are some of the elements to consider wheei

=

you are thinking about how to design what you write

Identify your medi ;
fa and design needs
for a certain medium - - Does your writing situati
and design? A printed on call
visual aids? ¢ A printed essay? An oral r i
particularsm :;1 _b108? A podcast? Academic assignments oftene::: L
e degree of ﬂlum f'nf:d design, but if you're unsure about your o t;;me :
exibility you have, check with your instructor prone et

Thinking about Media

«  What medium are i
you using— print? spoken? .
tion? —an _ ? spoken? electronic? a combina-
printed ré:l ho’\nf does it affect the way you will create your texfc?i
résumé se utmej is usually no more than one page long; a scannaisl
nt via email has no length limi , €
should i o1 gth limits. An oral presentati
‘ conttain detailed information; accompanyin, P. ntatior
provide only an outline. ying slides should

e

"How does i
poragre h}g}our medium affect your organization and FiK &L
entatioxf sl‘c?re ﬂll’-f on paper but don’t work well on the web'JhOf res.
ides, phrases or key words - onpres
: . work better th
rint, , . an sent
.Emes 3-rou need to -deflne unfamiliar terms; on the Web, you cences‘ n
‘ just add a link to a definition found elsewhere 7 ansome

How does your medium

- edium affect your 1

. anguage? Som i

require a - e print docu

'f? < 8 more formal voice than spoken media; email ments
ften invite greater informality. » email and texting

How does you ;

hould Yoir t;XT?dmm affect what elements besides words you include?

o you need slidlensdﬁde gh"ms' graphics, audio or video files, or links?
, handouts, or 3 ' *

Yesentation? other visuals to accompany an oral
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Writing in Academic Contexts 6

Thinking about Design

Should your
thing else? What design
and medium?

. i our
« What's the appropriate look for ¥
o . text look sericus? Whimsical? Personal? Some

i i dience, purpose, gente,
ments will suit your au . ‘
- 47 Is there any information you would

box? Are there any key terms that
4 navigation buttons? How should

« What elements need to be desi-gnle
like to highlight by putting itin &
should be boldfaced? Do you nee
you indicate links?

« What foni(s) are appropriate to your aud
medivm?

In an introductory psychology course, you're assigned to write an essay
taking a position on whether genes or environment do more to deter-
mine people’s intelligence. Your environmental science instructor asks
you to research and write a report on the environmental effects of elec-
tricity-generating windmills. Your marketing professor requires you to
wtrite a proposal, including a multimedia presentation, for a sales cam-

ience, purpose, genre, and

expect

. , ; ou? Will you ; R :
oo 1 . Are you inclu ding any® 7 Sholuld 3; " text that would be easier paign. Academic writing serves many purposes: you may write to explore
f_sfg ™ or need any? Is there any mforman}i!? 11f ;ou need to include video or a topie, to explain what's known about it, to outline what others have

T V to understand as a chart or ?_rap ¢
audio clips, how should the links be presented!

i mate-
« Should you include headings? Would they help you organize your
rials and help readers follow the text? Does you¥

require them?

said about it, to say what you think about it and why — or for various
other purposes. Whatever your topic or purpose, academic writing is a
" way of adding your voice to some larger conversation. This chapter will
* help you think about some of the key features expected in academic
-, contexts.

key Features of Academic Writing

Evidence that you've carefully considered the subject. Whether you're
riting a personal narrative, a report, or an argument, you need to demon-
rate that you've thought seriously about the topic and done any neces-
. research, You can use a variety of ways to show that you've
sidered the subject thoughtfully, from citing authoritative sources to
orporating information you learned in class to pointing out connections

ar, appropriately qualified HHESE] When you write in an academic
, you're expected to state your main point explicitly, often in a the-
atement. MIT student Joanna MacKay states her thesis clearly in her
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essay “Organ Sales Will Save Lives™ “Governments should not ban the sale
of human organs; they should regulate it." Often, you'll need to AL
your thesis statement to acknowledge that the subject is complicated and
there may be mote than one way of seeing it, or exceptions to the gener-
alization you're making about it, Here, for example, 15 8 qualified thesis,
by Michaela Culling-

from an essay about whether texting affects writing
tom, a student at Marywood University: “Although some pelieve that tex-
ither a positive of negative effect on writing, it in fact seems

ffect on student writing.” The begin-

s no significante
acknowledges other views, and the use of words like

ificant indicates that Cullington is not making an
texting bas no effect at all.

ting has e
likely that texting ha
ning of the sentence
seemns likely and sign
absolute, unqualified claim that

e said. Whatever your topic, itis unlikely

that you'll be the first one to write about it. And if, as this chapter assumes,
all academic writing is part of a larger conversation, you are in a way
adding your own voice to that conversation. One good way of doing that
is to present yowr ideas as a response 1o what others have said about your
topic — to begin by guoting, paraphrasing, of summarizing what others
have said and then to agree, disagree, or both.
For example, in an essay arguing that the American Dream is alive

and well, Brandon King presents the views of two economists who say

that because wealth is concentrated in the hands “of a rich minority . . .

the American Dream is no longer possible for most Americans.” He then

responds by disagreeing, arguing that “the American Dream . . - is based
e way someone imagines how to be successful.”

A response 1o what others hav

on perception, on th

need to provide good sk ABGNS

mle,

Good reasons supported by evidence. You

for your thesis and [EVIBERGE to support those reasons. For exa
MacKay offers gseveral reasons why sales of human kidneys should be

legalized: there is a surplus of kidneys, the risk to the donor is not great,
and legalization would allow the trade in kidneys to be regulated. Evidence
to support your Yeasons sometimes comes from your own experience, but
more often from published research and scholarship, research you do

yourself, or first-hand accounts by others.
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Compared with other kinds of writi i

e ng, academic writing i
tio;; - Youor;:yrgz;eRdetached an.d objective and less persor%;fagnecrll ‘Z:llly
Bonal. You may finc g;neo c'mdjuhet deeply moving or cry when you watcol;
et 4o 56 s ev;:i o Wr;te about the play or the film for a class, you
o g g Sce.:d rom the text to support your thesis. Simiia};l
T e oy ot rel eas deeply offensive, but you should respon}g
fo them privh ason, rather than with emotional a I

. ppeals or per-

Acknowledgmen i .
popular mec?ia ar:o‘:‘:e:l;lt’ple PeTSPECtlves. Debates and arguments in
are only two sides to an iramed in “pro/con” terms, a view in which there
though, you're likely to fE‘:sue_ Once you begin seriously studying a topic
f them deserves Séfr. ind th.at the-_re are several sides, and that ezcli
need to represent fail;llus }ionmderatlon. In your academic writing, you
explore thres, four, or y the range of perspectives on your topic ft
King, for insta,nce l’ook more positions on it as you research and Write0
ways it is dEfined’ o Sf?t the American Dream from several angles: th .
¢he abllity of peo, o te ect§ of taxes and other government policie' e
ore ple to achieve the Dream, the role of educati o
: . cation, and

Carefully doc

: d ed t;?nfr;i‘:fuslfurces' Clearly acknowledging sources and
demic writiné. When you y and comrectly is a basic requirement of aca-
suals, video, or audioy - ;SE the words or ideas of others — includin
<t and i a,works g those sources must be documented both in thg
fiething that will appe or references list at the end. (If you're writin
urces by using hYPEEIIiJn;r online, you may also refer readers to Youf
:ask if you need to i s 10 th? text; check with your instructor fi

. eed to include a list of references or works cited.) s

onfident, authoritative |
g r 0 12 .
ing is to contxib::ea;“ve - Since one of the goals of academi
fidence and establi o a larger conversation, your tone should ¢ )
o ta ish your authority to write about your subject ?\;Vey
- a tone include usin : ct. Ways
ms”), avoidi g active verbs (“X claims” rat
) iding such phrases as “in my opinion” and “1 th‘h'lecr”than
ink,” and

) 48083
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rward, direct style. For example, here is the final

writing in & straightfo
's essay on texting and writing:

paragraph of cullington

On the basis of my own research, expert research, and personal obser-
vations, | can confidently state that texting is not interfering with stu-

dents’ use of standard written English and has no effect on their writing
abilities in general. it s interesting to look at the dynamics of the argu-
ments over these issues. Teachers and parents who daim that they are
seeing a decline in the writing ahilities of their students and children
mainly support the negative-impact argument. Other teachets and
researchers suggest that texting provides a way for teens to practice
writing in a casual setting and thus helps prepare them to write for-
mally. Experts and students themselves, however, report that they see

no effect, positive or negative. Anecdotal experiences should not over-
shadow the actual evidence.

mple, declarative sentences {“Other teachers and
 “Anecdotal experiences should not overshadow . . M
of the arguments surrounding texting,
ending (“texting is not interfering with
1end her writing & confident
¢’s done the yesearch and

Cullington’s use of si

researchers suggest. ..
and her straightforward summary

along with her strong, unequivocal
students’ use of standard written English”)
tone. Her stance sends the message that sh

knows what she's tatking about.

An indication of why your topic matters. You need to help your readers
understand why youl topic is worth exploring and why your writing is
worth reading. Even if you are writing in yespouse io an assigned topic,
you can better make your point and achieve your purpose by showing your
readers why your topic is important and why they should care about it.
For example, il “Throwing Like a Girl,” James Fallows explains why his
topic, the differences betw n throw a base-
ball, is worth writing about:

een the ways men and wome

The phrase sthrowing like a girt” has become an embattled and offen-
sive one. Feminists smatt at its implication that to do something “like
a girl” is to do it the wrong way. Recently, on the heels of the O. ).
Simpson case, 8 book appeared in which the phrase was used to help
explain why male athletes, especially football players, were involved in
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SO many assaults agains‘t WO - 1 g beer rair ( ost Amer-

: men HaV N

I . trai ed [lke

Ca bOyS) to d ead the accusatio Ol dOIng anything like a g | ath'
Irl,

letes were sai
said to grow int
o the assumpti
valueless, and natural prey. mption that women were

By explainin ;

dor tlfat haveg thit th'e topic r‘natters because it reflects attitudes about

rend on ab potentially serious consequences, he gives read ge
n about the mechanics of “throwing like a girl.” eaders reason to

Careful attenti

caref infof;g;)?ntz nc:rrectness. Whther you're writing something for-
e e Ser,ltences ss:y or an err‘laﬂ, you should almost always write
e Mt v :211' e .approprlate capitalization and punctuation
ot ot e I?b . 1ng 1% correct. In general, academic writing is nc;
e thon perioerll , rlev1at1ons. If you.’re quoting someone, you can
ety hard o s language exactly, but in your own writin

_ e cotrect — and always proofread carefully. e

Thmkmg about an Academic Rhetorical Situation

iy
does t}le asslg”"].EHt ]equ“e:. An eSSay‘ H If 50, 15 it a narra-
l. ter, a Ieport, a reﬂectlon, arn analySIS, all ay guIIlent, or SomethlIlg
else; DO@S t.he aSSlgnment SpeCI the genre, ar lf not, can you flgu e
] I

out what's required fro
m the verb or oth i
ment wording? If not, do you get t L ke i m fhe sesign-

What do you see as your instructor’ ‘
Lonat do ructor’s purpose for this assi ?
'sfandii ;!CJ ::;E:;:tmte llearnllng of some kind? Show y?)ﬁ?esgd;?
e e matenal.? Discuss ideas, concepts, or facts? Explore
o an connecthns among them? Have you been gi
: ption of what your writing should include? n e
hat is your :

BUBIGISE as th i _—
ipectations? To persuad i ﬂ.partfmm fulfilling your instructor’s

inform them ab ade your audience to do or believe something?
sy with id about something and help them understand i ?ng'
; ideas and see where they lead? nd 167 To
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rhetorical

situations

Who is your AUD Your instructor? your classmates? others? How
much does the audience know about the topic? Are they in an aca-
dernic field with particular conventions you need to follow?

How can you convey o confident, authoritativels: By showing that
you understand the larger context of your topic? BY showing confi-
dence in what you say? By stating your claims forthrightly and clearly?
By adopiing a tane appropriate for your genre?

What|METIA are available, permitted, and appropriate? Are any required?
Wwill you present your work as & paper document? As a digital text?
As an oral presentation? Can you — and should you — usé photos,
drawings, charts, graphs, or slides or embed audio or video files?

What{DEBIGN issues need to be considered? Should you assume that your
written text should [ollow MLA or APA formatiing guidelines? Do you
need to include any visual or audio elements? How much freedom do
you have o design your work?

=
TR

strategies €%
media /
design =

processes
research -
MLA f APA 7

handbook




